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ABRSTRACT

COVID 1Y has caused an unexpected change in the global economies but its impact is even higher in India. As Fast
Moving consumer goods is one of the Ihu'uvs! sectors in Indin with varies businesses ineluding household, personal care.
ol fhe FMOG products are also having high demand and are consumed frequently, This paper attempts to study the
outhreak of COVID 19 in lhm‘_ I-'Mt_ U Sector, This papers depicts that FMCG is affected commonly by many factors such
as movement of labour © their native places, changes in the demand of various produets such as increase in the demand of
sanitary products and decrease in the demand of the Tuxury items,
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INTRODUCTION

WHO declared a global pandemic caused by SARS ~COV-2 Virus, named COVID 19 on |1 March 2020. A pandemic is a
geographical determinant that marks the spread of a contagious disease globally. In order to have pandemic potential, the
disease must be widespread with great infectious potential, without established therapy, vaccine or drug. According to the
WHO. the average daily growth rate of those infected in the period from the declaration of the pandemic to 24 July 2020.
rangod from a minimum of 3% to a maximum of 17.15% (22 July). As a result of such a continuous growth trend, in 134
days from the beginning of the pandemic, the number of infected people increased from 126,215 to as many as 15,955,925
(24 July). while the total number of registered cases of coronavirus was recorded in 213 countries. As there is no cure.
vaccine or any confirmed medicine for the COVID 19 disease so WHO had recommended all the countries to opt for social
distancing. reducing contact with each other and complete isolation. Although by adopting these measures the growth of
the infection has slowed down but these measures have also caused a decrease in business activities in all the industries
such as PMOG, FMCD, Insurance and Finance. The word Social Isolation which is being derived from this pandemic has
got a dramatic influence on the FMCG industry. Some studies have concluded that as a result of anti — pandemic measure,
long term market shocks, sudden changes in behaviour patterns, and significant fluctuations in demand, have caused
problems in the functioning of supply chains, especially the consumer goods chains (FMCG).

Food and refreshment industry have been affected a lot by the COVID 19 Pandemic. All the hotels, cafes and retails food
outlets are been affected by the Rigid Government lockdowns, Lack of supplies of the material and workers. With all the
prevailing situations there is a solid instability in the FMCG business. All the basic items of the need of a person are
witnessing a steep increase in their demand. People have started showing their interest in the products such as hand
sanitizers and hand washes.

REVIEW OF LITERATURE

The Global COVID 19 Pandemic has given a health shock and economic shock to all the countries of the world. The
disease is very contagious but it can be prevented to spread by some actions like self-isolation at home, social distancing
and by following hygienic measures. All these things have led to devastation of the economy of the world. There is a fear
of deep and prolonged global recession,

Jakhotiya, Girish, (2020). The FMCG sector is undergoing a significant growth as there are diverse businesses, including
{ood, beverages, grains, cosmetics etc. The paper studies the impact of coronavirus pandemic on FMCG sector in India and
the impact on consumer behaviour in India. It has been found that FMCG sector is highly affected by COVID 19. It has
also been observed that employment is being affected due to the movement of labourers” movement to their native place.
Various companies have responded to these issued by the introduction of protection procedures , sanitation methods and
by streamlining of their product portfolio. In this way FMCG sector needs to cope up with the coronavirus pandemic.

Yogesh D Mahajan (2020). This paper points out that FMCG Sector is highly affected by COVID 19 and this has also
brought u change in the consumer preference of the country. There is a paradigm shift in the market in which certain
sectors will aceelerate and others will slow down . The companies who will be able to cope with the dynamic demand and
respond 1o it can overcome the pandemic. :

5. Rejamohan, et al (2020), The paper found out that COVID 19 had made an
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Today. the wealth maximization c?paf‘.ity of the organization depends on the
and its usage capacity of the organization. The knowledge resources known as
apiel (IC) in finance literature can be generated at individual level as w
mdividual level IC comprises of knowledge, skills, innovation capability, talents, attitude of the employees. At

ization level IC includes; the processes, work-culture, networking of business with various stakeholders.
patents, brands, trademarks, technologies owned by the organization itself (Bontis et al., 1999). The research
works in the area of IC can be categorized in three stages, the period of 1980s and 1990s is known as first-stage
of development of IC, during this period the researches were conducted to develop the framework of IC ( Petry
ad Guthrie, 2000). Research in the field of intellectual capital gained momentum during the second stage i.e.
by mid 2000, a number of approaches for the measurement and reporting of intellectual capital assets were
developed. These approaches helped in defi ning various elements of intellectual capital and their grouping (Pike
ad Roos, 2007). In the third phase of development of IC concepts, the main focus is on the managerial
nplications of intellectual capital in various forms of organizations. Studies have been conducted to observe the

pactices of intellectual capital disclosures (ICD), association between ICD and company demographics etc.
(Guthie et , 2012).

REVIEW QF LITERATURE

knowledge resources generation
knowledge capital or intellectual
ell as at organization level, Az
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Amﬂ (2007). Ali et al., Bangladesh (2008) are the examples of ““"‘“&,wmmw and the findings of all
liege O™ Of the sample companies, These studies followed Sveiy (1997) i k:hc‘ sample companies.
pcw::fomms feveal that External Capital is the most reported intangible a::t:(;'m% 2005, Number of
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NTRODUCTION

0ur each and every action is systematically controlled by emotions. Emotions are all pervasive in human life
¢ motivation can hardly take place without striking emotional chords. This is how one handles self and others.
EQ is very important for an individual as the behavior & treatment of the people determine turnover and
emion of the society. They significantly influence the attitudes, performance, motivational level &
wisfaction of citizen within their specific discipline & the relation with other people.

When people in the society do not act with EQ, the cost can be great. Low morale, bitter conflict and stress are
all factors that limit business effectiveness. This considerably and noticeably affects the overall | health of the
saciety or organization when people feel harassed, frightened and exploited. EQ contributes positively to society
by enhancing efficiency, improving social friendly network, self service and managing diversity. Research is
mereasingly clear in this area; EQ skills improve physical and emotional health, communication, academic
performance, |eadership, teamwork, and more, because these are our foundational skills (i.e at the root of many
of our daily interactions).

EQ nfluences behavior in a wide range of domains — the work place, school, community, entire human society
%. Al the individual level. it has been said to relate to work performance, our ability to communicate
eflectively, solve everyday problems, build meaningful interpersonal relationships, and even our abll-lty to make
_mﬂ_rai decisions. Given that emotional intelligence has the potential to increase our understanding of how
individuals behaye and adapt to their social environment, it is an important topic for study.

:;managerial Excellency lies in their ability to balance the qualities of head and heart nmnly;lm acalcllemlc
: ellencé. Gone are the days when academic brilliance was considered to account foy professiong) excehiance.
Ople with high intelligence quotient failed to achieve what those with l?sse!' -mtelllg_e_nt ki sg?ceedcd %
e As e all know from experience, when it comes (o shaping our d‘-‘*’“i‘*;’_’ﬂjiﬁ,&}_\d our aettlon:l.‘d fa;elm% .cglt.l:el
pu:g bit @ much and often more, then thought. We have gone o far i'nemphasi‘&'mﬂ 2o ?: mh;mpih;. the
.eman'};;zl :”;:l of what intelligent quotient measures in human life. Intelligence can Game . i
Old sway.
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ABSTRACT

Spot market cash market 18 :
<nan of time. And the future market is whe

" gssistant Pr

a security/commodity market where goods are del ivc!'ed immcdiatcly OF Within

) re parties buy & sell at a predetermined future date anq pricesl}on
o ancial theary based on the cost of carry model a.ssumes'that a futur:‘e cgntract pll'ice s alwajfs inﬂuencéd :c
-‘hg spot price of its underlying asset. The growth Ot. ﬁngnmal market has been oyt[med by the INSETtion of ney,
5\11,,_:;'13,-._ which boost the economies to take part in bllatcrgl as well as multl]'fiter:dl trade, Investments gnq
economic co-operation. With the rapid spreading of mform.atlon and the harmomzapon, .ma,rket become By
inteerated and capital can be moved easily across the _countrles. When mark:ets are unified individually, they can
cet influenced by the news and the events coming frorp eagh other s legal, ‘economic, S0Ci0-politica|
environment. trade. commerce and market innovations scenaro. This paper will provide comprehensive study of
iterature on Price Discovery and Volatility Spillover between Spot and Future market of selected Globa] market
and the type of volatility spillover i.e., Heat wave Phenomenon or Metqor ShowF:r Phenomenon, €xamining both
the theory that underlines the work in this area. The study of effect of information flow on the financial mariey
behavior is important for market regulators and policy makers to formulate proper policies for the reduction of

volatility.
Keywords: Volatility, Spillover, Price Discovery, Future and Spot market

INTRODUCTION
Spot market and Future Market

A spot market or cash market is where the exchange of financial instruments settle immediately. Stocks and
currencies are the well-known spot market instruments. A future market is an auction market in which
participants buy and sell commodity and future contracts for delivery on a specified future date. A future market
is the component of Derivative market in which there is a contract between two parties which is expected to be
settled at a future date .Its value is derived from the value of the underlying assets. The underlying asset means
equity shares, commodities, precious metals, foreign exchange rate and interest rate relating to financial assets
and market indices.

Relationship between spot market and future market

Futures are derivative products whose value depends largely on the price of the underlying stocks or indices.
However, the pricing is not that direct. There remains a difference between the prices of the underlying asset I
the cash segment and in the derivatives segment. This difference can be understood through two simple pricing
models for futures contracts. These will allow you to estimate how the price of a stock futures or index futures
contract might behave. These are:

*  The Cost of Carry Model
*  The Expectancy Model

346
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<ace 1991, the Indian capital market has seen a dramati :
Seasion. In 1992, the Controller of Capital Issues (CCT) abolianey e ol OF the country's conomic
- f . ished the regulated regime and establish
securities and Exchange Board of India (SEBI) as the market monitor (Sahoo and K " ished the
narket promotes economic growth by encouraging the channeling of real savines foaur, T01?). The' capital
meases investment productivity by improving the allocation of investible funds ﬁ%s a d C?p“?} formation and
i Indizs reforms, the primary market (including IPOs) began to emerge as a & result of the GO}-emmgn:
sompanies, 28 well as an important avenue for retail investors to cl ei L ey S T
&5mkz, 2013). The decision to go public through an initial psbcl:i]caglfl'gr;helzrsj?(\g)ngs e hlfgh; e e
* & company’s lifecycle. Because of its perceived impo i e R N S
mlﬂplcs in the finance literature Iihﬂ:ﬁriSctty &p sﬁi?gﬁhagnl;:;?;co%; (;ritscg fl\tril:; T(?OSE:’ e;;:: nfrll:if;;
“’“Wiesgo?gu%,t;rf t?e Secunt:es_and.Exchange Board of India (SEBI), has made IPO grading éssential for
e ﬂE!T;%s?o m:; for the first time in the world (Sahoo & Kaur, 2017). The initial public offering, which
(Cero, mi&mand ls?n t;lfza private entity into a public entity is a milestone event in a company's lifecycle
il i offering. 3 (line% ! 020; Lowry ct‘al., 20'1 7). Before new securities can be offered to the public in an
i ?ﬁerin“ brief hi ﬂg’ ailed pr ospectus 1s required (IPO). The prospectus contains information about the
R i e hory Of tht? firm's business, past financial performance information, ownership details, and
tiveq increased Wlth_ the. investment (Bhabra & Pettway,2003). Companies' disclosure of information has
fal, 205), Most attﬂlt'lfm Inrecent years as a result of globalization and integration of capital markets (Bukh
M ; .s“‘t‘::'“ regulators require IPO issuers to disclose the intended "use of proceeds" in the IPO
:’M 2014), Moy Purposes to which the funds will be applied and the allocation among these uses
mr%.‘“‘ be ”’m"’;‘l’mﬁ.facc the problem of ex ante uncertainty and inforqlation asymmetry. This
hwmw y making various disclosures in the prospectus. These disclosures include asset
MM profitability, profit and dividend forecasting, and the wmaliy's-grqwth plans. In addition
% > Ehtrepreneurs send private information about the firm via various signals such as retained

% of the lead m
R e anager writer r : r reputa :
M%M}m and singh 2020). Although IPOs create a lot of excitement in the market and
f biow gy m"‘ms’ into them, very few IPOs provide positive returns. The majority of investors are
Works. There are few tools for evaluating an IPO. All initial public offerings (IPOs)
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psTRACT sl the disives of |
AP e lifestyle has enhanced the desires of the mankind. People are in a race to get more and more

; ’f:n anhealthy competition, gltfcd and many more problems. These changes in fundamental lives of
resulting ve made lifestvles very hectic r::sulung in physical and psychological diseases. People are iacmn
¢ in balancing their lives. Need of the hour is to relax human mind and divert it to inner peace This
problem? focus on literature on spirituality and its influence on the personal well-bein pand‘work
the individuals. Through the review of various studies, this study has analysed that gsnh towards

dormance of £ the solutions to such lifestyles. Being spiri

uality can be one of the solutions to such lifestyles. Being spiritual and having meditation in routine life
¥ help the individuals to not oniy manage ihft:r personal life but also work life. Study further suggested the
‘:Liw which can be adopted to inculcate spirituality in routine life. &
0 <

Keywords: Spirituality. individual well-being, workplace performance

L. EWRODUCTION

ince the advent of LPG Era, Materialistic life style has become the trend. Every one wants to get more and
more of the materialistic things. Multinationals and corporate lives have totally changed the traditional patterns
of life. Incomes are increasing. so are the desires. Lifestyles are becoming very hectic day by day resulting in
various diseases at physical, mental and psychological level. Life has become complicated and very uncertain:
ups and downs are part and parcel of life. Being in depressive stage has become a common word in the young
generation. Problems like human greed, lack of love and compassion has plagued the modern world with social,
sconomic and environmental problems. Every human being has different perspective to deal with such
sations. Need of the hour is to identify the ways to overcome such situations. Such problems have triggered
in humankind a renewed search for harmony and peace, i.e. spiritual journey (Cacioppe, 2000). The drive for
spirituality is inherent in our nature, but the way the spiritual path unfolds is unique to each individual
(Giovanni, 2015). The corporate world is showing increasing interest in spirituality. People have an increasing
desire 1o experience spirituality. not only in their personal lives, but also at work where they spend a large
amount of their time (Krishnakumar and Neck, 2002). This study has analysed that path towards spirituality can

be one of the solutions to such problems.

L1 SPIRITUALITY

Spirituality is one of the most widely research and discussed topic. Although no widely accepted definition of
workplace spirituality exists (Kinjerski and Skrypnek 2004). Identified and defined in various aspects, there is
Bmerging consensus that spirituality is multifaceted construct, which tries to finding connection to something
Meaningful beyond our ordinary lives. (Mitroff and Denton 1999, Dehler and Welsh 2003, Tepper, 2003).
Smnuiality is seen as a great way to seek comfort and peace in life. It is identified as a place within yourselves

:zclrg your soul can find a sense of peace. It stands for something greater in life than the physical or material
rld.

L2WELL-BEING

we”bei"g is defined by the Oxford English Dictionary as “the state of being comfortable, healthy, or

I_Pe]pyf Davis (2019) defined well being as the state of having gqod’ mental health, sense of meaning, high

Pl ofsatistuction and ability to manage stress. She further pointed that well-being emerges from our thoughis,

ag P L :
0% and experiences and mostly we have control over them. Our positivity tends to have greater emotional

93




ey | s tvalbamte s e B

ABOUT THE EDITORS

Dr. Sandeep Kumar has done post-graduation and Ph.DD in applied economics from Punjab
Agricultural University, Ludhiana and has more than 20 years of experience in teaching, re-
search and extension activities. He has more than 80 research papers published in national and
international journals. He has guided 19 students of doctorate degree and 33 M. Phil. Scholars.
He also got Rockefeller fellowship from USDA

Ramandeep Singh is having a vast experience of 14 years in education sector with
specialisation in "Accounting”. He is the Author of two books "Theory of Financial
Accounting” and "Entreprencurship Development”. He was the member of Academic council of
Punjab University, Chandigarh for the term 2015-17 and 2019-21. He has presented papers in
various seminars and conferences,

Dr. Kiranpreet Kaur has teaching and research experience of more than 12 years. She
specializes in the areas of Security Analysis and Research Mcthodology. She has authored over
15 articles which are published in the journals of national and international repute. Also. she
co-edited conference proceedings and co-authored 2 books on Research Methodology. She has
presented papers in various national and international conferences including the one organised
by Indian Institute of Management, Indore.

Deepika Nanda is M.Com, M.Phil with specialization in finance. She is having 15 years of
teaching experience to her credit. She is highly innovative in depicting the subject matter to the
students, using traditional methods as well as modern teaching aids.

ISBN 978-3-9L4S92-412-4

1

Published By

Wsor DBooks

HEAD OFFICE: Weser Books, No.79737, Aussere Weberstr. 57 02763 Zitta

Website: www.weserbooks.com E-MAIL: weserbooks@gmail.com



Contemporary Issues and
Challenges in Social
$ciences and Management

Editor- in- Chief
Dr. Sandeep Kumar

Editors

Ramandeep Singh
Dr. Kiranpreet Kaur
Deepika Nanda




CONTEMPORARY ISSUES AND

CHALLENGES IN SOCIAL SCIENCES
AND MANAGEMENT

Editor- in- Chief
Dr. Sandeep Kumar

Editors

Ramandeep Singh
Dr. Kiranpreet Kaur
Deepika Nanda

ISBN: 978-3-96492-412-4

Woser DBooks

A weserbooks.corm









___Lontemparary Issues and Challenges in Social Sciences and Management

AN ANALYTICAL STUDY OF CORPORATE SOC i
e N L LNGEARE S5 P C ORATE SOCIAL
RESPONSIBILITY INITIATIVES TAKEN BY SELECTED PUBLIC
LTD. COMPANIES OF INDIA

Dr. Charanjit Kaur’

Assistant Professor in Commerce, Shre g L
crce, Shree Atam Vallabh Jain College,
Hussainpura . Ludhiana

———

ABSTRACT

Intoday's busi_ness world, corporate social responsibility, or CSR, is the most talked-about topic. CSR is defined
as @n assoclation bet\xeen social and economic interests. It also encompasses all ethical and legal obligations.
Initially. com_mermal houses discharged these responsibilities through philanthropic mechanisms, but it is now a
legal constraint on their part. particularly in the Indian environment. The Companies Act, 2013 has made it
mandatory tor a certain category of companies to spend 2 percent of their average net profit in the past 3 years
on CSR activities. If a company fails to spend the mandated amount on CSR activities, it is required to explain
the reasons for the same in the Board's report. Themes of CSR policy based on the regulatory framework of
CSR include environmental sustainability, poverty eradication, women empowerment, promoting education.
rural development, promotion of art and culture, and so on. The objective of this paper is to give a description of
e overall CSR activities being undertaken by selected public limited companies of India, based on CSR

information posted on their company website.
Keywords: CSR. Regulatory framework of CSR, CSR Policy, Public Ltd Companies of India

INTRODUCTION

Corporate Social Responsibility, as the name suggests, is a company’s sense of responsibility towards the
community and environment in which it operates. There are many instances where corporate have played a
dominated role in addressing an issue regarding education, health care, environment etc. It could take the form
of community relationship, voluntary assistance programme, health care initiatives, education and training
programme, cultural heritage and beautification of cities.

SR mandate. which came into effect from 2014, applies to every company

The CSR law popularly known as C
013. and any other companies law qualifying following conditions.

registered under the companies Act.2

» Having a net worth of rupees five hundred crores or more, or

» Having a turnover of rupees one thousand crores or more, or

» Having a net profit of rupees five crores or more, during a financial year.

der section 135 of the companies Act,2013 has to spend at

Every company that fulfils the conditions set out un
he three previous financial years towards the CSR in the

least 2% of their average net profits made during t
current year,

LITERATURE REVIEW

Porter and Kramer (2006) stated that strategically integrated corporate social responsibility (CSR) can b‘.;ccome
source of tremendous social progress, as the business applies its considerable resources, expertise and insight to
the activities that benefit society, surveys shows that companies should operate in ways that secure lon%;ltcrm
responsible economic performance by avoiding short-term behaviour that is socially detrimental or
environmentally wasteful. .

Chaudhri and Wang (2007) examine C'SR communication undertaken
(IT) companies in India on their corporate Web sites, with an analytical

by the top 100 information technology
focus on the dimensions of prominence

75
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,/"(w;fl;l* l:IJ:RSONAl,lrI'Y _'I‘RM’I‘S AS ()R(.'ANIZ;\'I'IONAL
- l(’ﬂ'lzlchH"’ BEHAVIOR PREDICTORS - A REVIEW
Geetu Sharma’

. —_ S N T . ! : Y 44 \ . .
 sistant professor, Shree Atam Vallabh Jain College, Hussainpura, Ludhiana

.\B-“TR"\N s aav legal guidelines, organizational citizenship i

B e ghsonce Of any legel § » Orgaizational citizenship is one of the most desirable features in

it !"“ ‘m;atioﬂh- Because of who they are, certain people are thought to be more prone to engage in such

goder ‘1@;;_-].“13“1. 5010). In other words, OCB could be caused by an employee's predispositions. such as
gyious { ﬂ'it*- \With this in mind, the goal of this article is to use data from studies conducted all around the

m‘ﬁi‘“ah{)«: :m:ginc the link between these two aspects. The modern have a look at invelves a comprehensive

world 10 ‘kh:, literature available through a selection of databases, together with Emerald, Taylor & Francis,

af 1 % F S e Ay 3
” jcal know-how direct, and others. Based on the review, conclusions and recommendations were

dg oloped for future researchers.
L

geywords: Fi
! [‘.\TRODL'-CTION

Employees Who work hard are always needed in a business, and they are the perfect worker model for every
::'pma;“" Employees must adopt OCB in themselves in order to have good working employee attributes. There
fmb&ﬂ - Jot of interest in OCB since it is thought to be able to improve organizational effectiveness. This
sssumption is based on (Organ, 1988), who described OCB as "discretionary behaviour that is not directly or
apenly recognised by the formal reward system and that, in aggregate, improves the effective functioning of the
organisation.” The behaviour does not meet the function or job description's requirements. Individual
soniributions in the workplace that go beyond the job agreements established position criteria are referred to as
wracurricular activities that is "behaviour is a matter of personal choice.”

ve- factor model, Personality traits, OCBO, Organizational citizenship behaviour.

are actions taken to benefit the work group and organization in ways that go beyond the precise job
responsibilities. An organization must be able to implement OCB among its personnel because it has numerous
advantages. Encourage your employees to take part in OCB because it has been proven to increase production.
efficiency, and customer satisfaction, as well as lower costs, turnover, and absenteeism rates (Podsakoff et al..
2009). Because OCB is not usually legally recognised or recognised, in terms of concepts like "friendliness" and
“helpfulness.” which are hard to define, it has been seen as an intangible (Podsakoff et al., 2000).0CB, on the
ather hand, it has found to have a significant beneficial influence at the level of organization, increasing
organisational effectiveness by 18% to 38% across multiple aspects of assessment (Ehrhart & Naumann, 2004).
Since its inception, OCB has attracted the interest of both academics and practitioners (LePine et al., 2002).
Recent studies have revealed a rapid expansion of OCB the other aspects of management, such as strategic
management, leadership, and human resource management, are being researched. Service quality is an example
of an organisational outcome (Bell & Menguc, 2002). Organizational commitment (Podsakoff et al., 1996). job

mvolvement (Dimitriades, 2007) and leader-member interchange (Bhal, 2006; Lo et al., 2006) have all been
linked to OCB,

ﬁr;?cr}alily refers to how someone reacts, perceives, and thinks about their mind-set or behaviour when it comes
b ieir environment. Personality is defined as a person's dynamic set of attributes that have an effect on
m:‘j“:l?ﬂ. motivation, and behavior in various contexts (Misha et al., 2015). The big five personality or 5 issue

€ 15 utilised to degree personality with OCB in this study. this is due to the fact the 5-factor model of

:«n:rf :“:’ (FEM) or "huge-five" has had a good sized impact on the field of character over the past two many

1998),

MUIng in a big diploma of convergence in trait-factor analytic psychology (Rebertson & Callinan,
making it a reliable source of personality measurement. The notion of the big five personality traits has
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ABSTRACT
Advertisement ethics and ¢
ally for innovation. because a

omer relations are at the base of the success of any blusiness. Adv
u'\tgl\;er{isi“g allows firms to create awareness and desire among ¢
new products. Despite these benefits, the a@vc_rtnsmgl m'duizze:tas ;Z?sgaﬁileﬂassu;}::ce:g;i of L;sm :
India's advertising industry has expanded significantly In recent ¥ nd marketing h 2 Boal g, Hove
over the years. content, messages and metl10d§ of advcru?mg ah' rlna 3 g have created serioys Sty
problems.‘ln today's competitive market, co!npames o'ften pu1s‘uc ethical mar It:Fmg Practzc;s In order 1y Sun':\;
in a highly competitive market. The objectives o.f this paper 1s to address ethical ISsues in Advertising 0,
analyses of forms of unethical advertisements in India and to u'nd_eTSland the various laws applicable f,
unethical practices. The study concluded that advertising mor.aFlty is mdce@ a'problem. [mproving adserigy,
ethics requires a strong understanding of regulations and deﬁ_mtlons. Organizations should, therefore. determie
how they actually conduct marketing that is ethically and socially responsible.

ertising i, )
OnSumerg 1.
g clevmuR - Y

Keywords: Ethics, Advertising, Customer, Laws |

INTRODUCTION :

Marketing practices have changed a lot over the past century. There has always been a missing aspect i t
marketing process of sellers i.e. customer desires come after production and sales. Focusing entirely o
consumer needs was not enough because society and customers could suffer as a result of false advertising
the rpanuf_acture of harmful products. Thus, the shift towards social and ethical marketing, which takes im0
?E:SlrdfrBalt:m‘] every party, namely producers, customers, society and the world, is gradually taking pla
. :ﬁl} ina;c:ianef::Jj;ztb ?n:vz;rifaﬁ:, 2015).This article explores the ethics of advertising. Adyertiser_r}enfr

products, services, promotions, and sales, they serve a vital busies

function by allowing brands to distineu : improvi
quality of her offings, A inguish themselves from competitors, which rewards firms for improvits .

awareness and desire amop d"eﬁls”lg is a key ally for innovation, because advertising allows firms © ok
long been suspected of u% cm];un?ers e bl_‘y new products. Despite these benefits, the advertising indis h
disdainful of &dvenising i]::mg evious tact'lcs. As a result, many consumers are highly skcptical andle\fj
because they are seeking %sn%l;ael'kAd;emScm sometimes take the risk of shocking the public with thelr ai:
exaggeration is made w ak through the communications clutter of modern life. gometimes ™

! hile ; : T i o
(Chonko, L. B, & Hunt Promoting through advertisements and at this point, the issue of ethmhl} nﬁ

: : S.D. Chonk o
abuse and in business, among eigl?z - Ht-mt’ 1985) accuses that marketing has long been charged with#t

ethical problems according to Baumbhart five arfcw
‘ l'tlseme‘nt, the third breach of ethics in busines> a.;ticeh' 4
L advertising, However, breaches in ethical P&

mind, as aresult, the brand loyalty of the consumer®
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PRICE DISCOVERY AND VOLATILITY SPILLOVER' RE‘I.ATIONSHIP
BETWEEN SPOT AND FUTURE MARKET: A REVIEW OF THE RECENT
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ABSTRACT

Spot market cash market is a security commodity market where goods are delivered immediately or within shor
span of time. And the future market is where parties buy & sell at a predetermined future date and price. The
Financial theory based on the cost of carry model assumes that a future contract price is always influenced by
the spot price of its underlying asset. The growth of financial market has been outlined by the _inscrtion of new
policies. which boost the economies to take part in bilateral as well as multilateral trade. investments and
economic co-operation. With the rapid spreading of information and the harmonization, market become more
integrated and capital can be moved easily across the countries. When markets are unified individually. they can
get influenced by the news and the events coming from each other’s legal. economic. socio-political.
environment. trade. commerce and market innovations scenario. This paper will provide comprehensive study of
literature on Price Discovery and Volatility Spillover between Spot and Future market of selected Global marker
and the type of volatility spillover i.e., Heat wave Phenomenon or Meteor Shower Phenomenon. examining both
the theory that underlines the work in this area. The study of effect of information flow on the financial market
behavior is important for market regulators and policy makers to formulate proper policies for the reduction of

volatility.
Keywords: Volatility. Spillover, Price Discovery, Future and Spot market

INTRODUCTION

Spot market and Future Market

A spot market or cash market is where the exchange of financial instruments settle immediately. Stocks and
currencies are the well-known spot market instruments. A future market is an auction market in which
participants buy and sell commodity and future contracts for delivery on a specified future date. A future market
is the component of Derivative market in which there is a contract between two parties which is expected to be
settled at a future date .Its value is derived from the value of the underlying assets. The underlying asset means
equity shares. commodities, precious metals, foreign exchange rate and interest rate relating to financial assets

and market indices.

Relationship between spot market and future market

Futures are derivative products whose value depends largely on the price of the underlying stocks or indices.
However, the pricing is not that direct. There remains a difference between the prices of the underlying asset in
the cash segment and in the derivatives segment. This difference can be understood through two simple pricing
models for futures contracts. These will allow you to estimate how the price of a stock futures or index futures

contract might behave. These are:

¢ The Cost of Carry Model
e  The Expectancy Model
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A _nid evolution in the IT Industry, many companies have st

; : arted using the inte as ke
the : S PN S AR LR # the internet as key source of
’ﬂ;ﬂh jsing plattorm for taking du‘\.mt.lg“ of online technologies. The Internet has become more yf’lmllmr as
- ~ v - o Y\ g Bl S « « .l

adt rs found that Internet provides more ease and command over the advertisi :
he rtising area. The primary

RS o ts 16 B /effici " :
ﬂh give of this researchis itw‘tllj.(\ilc\lll !TO\\_ ‘E'iﬁmﬁently doq the online advertising performs its role in making
o the customers with attractive offers and discounts to retain such online customers for a lunf;'

gle of goods t
promoting new products using advanced

Online Advertising became the primary source platform for
ﬁlﬂ o features. With the birth of Internet, business world became more adapted and many people started to

e their products online that (..‘Ol‘!]d make their work easier and faster. Online Advertising gives a creative
. sion and unique characteristics to the p_roduct which is an added advantage. This gives a great progress in
galine business which Ireaches the ultimate aim of'.the marketer. Online Advertising viewers has no restrictions
S canbe viewed ‘,'_'4f7 across the gl-obe. By dealing with online market, marketers can reduce the transaction
St s it can conml?utf-' for th.e earnings of t[‘l(? company and also it is very secured while competing against
oternational Marketing. In this Research, I will discuss about the origin and history of Online Advertising.
Characteristics and Forms of Onlmg Adw?rtlmng, what are the challenges that marketers are facing while doing
Online Advertising, Recent Trends in Online Advertising and Search Engine Optimization Statistics.

Keywords: Internet, Optimization, International Marketing Websites: www.google.com, www.sodhganga.com

|-INTRODUCTION

Online Advertising is a form of marketing where there is no need of face-to-face interaction and you can easily
each the masses without any hard effort. It is easy to target the market at large. Even one can approach that
arket place even where it was not possible to reach physically. Companies use the online platforms to promote
products. It helps businesses in targeting global customers. The products or services which are being
:«d online are often very cost effective and it is also very convenient to the customers as he can gather any
pught of information and product details sitting anywhere. Through Online Advertising people can expect more
?ms of their investments.

E-:DRIGIN OF ADVERTISING

e Origin of Advertising arises from the period of Indus Valley Civilization. Major Street of Mohenjo-Daro
lind people walking with drums to bring the attention of  everyone who are present on the streets to deliver
me messages. Major cities of Harappa used some signs to make people buy art and craft products which are
g sold. During the period of Emperor Asoka, many stones and pillars were used as a source  of public
ment. In Olden days, the cities like Greece and Rome useddrummers and signs to deliver messages to
Ple about the products that are being sold in the market. Egyptians used papyrus paper to convey messages
Pople. In some parts of Asia, Africa and South America wall paintings and rocks were used for conveying
Rages o people.

 history of digital marketing in India can be traced back to 1995 when VSNL launched internet
o es. However, till 2000, only 0.5% of the Indian population used 1.310- internet. It was after
!5 that -thc internet boom caught on, and the evolution of digital mafk‘““&“‘ lndl.ﬂ cammanced
008, it grew steeply, and by 2010, several new digital marketing_companies were launched,
thousands of professionals being recruited to work in them.
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ABSTRACT

The tendency of growing health issues all over the world has poked the human psychology to thjp, o

ing level of awareness has increased the de il

remedies for such health problems. Also the increas : ' ; Mang .f'
supplements to nutrition among the upper and middle class. [_n such a scenario, nutraceutl_cal intake jg fisin o
consumers are looking for products to increase encrgy and improve stamina, psychological sharpness and,

become more energetic and conscious. As per ASSOCHAM Report, 2018, the functional food ang bcverrj
2025. with a compound annual growth rate of 22%, Therefore tb“f

market is expected 1o reach $7.36 billion by
keters of these products to reap the benefits from the marke that na:

is @ big opportunity or invitation for the mar : o
such good prospects by adopting the appropriate marketing apd advertising approaches. Advergi

undoubtedly plays prominent role in influencing the buying behavior of the consumers. Different tyPes of
adverisements can be seen in different formats and on different platforms. Majorly there are two types n}‘
appeals hidden in every advertisement i.e. rational and emotional. This article attempts to identify and reyeg the

gap in the existing literature of advertising so as to grab the attention of the researchers to work for Suggesting
appropriate appeals of advertising for particular segment of product(s).

Kevwords: Emotional appeal, advertising, nutraceuticals

INTRODUCTION

In today s fashion of globalization of marketing and the uprising level of information technology, the techniques
and approaches of advertising are changing relatively at faster pace for publicity, sales promotion and public
relations. Advertising is considered as most inevitable component of marketing these days. Today, different
types of advertisements can be seen everywhere in daily life, let it be on television, radio, newspaper, social
media. bus stops, and almost everywhere. It should be noticed that, irrespective of the media used by the
advertiser, there is always an appeal hidden in every advertisement. Such appeal is deemed to be the theme ofan
advertisement. Advertisers have to place some sort of driving power into their message so as to enable the
audience to receive the necessary message and the appeal is that driving power (Kotler, 1997). For example
some ads are humorous, some cause fear, some portray happiness and many more these kinds of instances ar
available in which different advertisements are filled with different kinds of emotions or feelings to engi
public at large with the advertising product(s) or brand(s). Mainly the appeals used in advertising can be
classified into two categories i.e. emotional appeals and rational (informational) appeals. Emotional ap
associates with feelings and emotions, such as romance, sensuality, adventure, fear and status etc. (Cutler
Javalgi, 1993). Many existing studies have already confirmed that emotional feelings ' sustai
consumption behavior. On the other hand many ads emphasizing on 1 aspects prodlﬂ
can also be seen. Practical aspects here mean informati -
advcrtiscr tries to connect with the consumers ?o'u' t
specified that rational appeal focuses on the prae
messages presenting a product’s superior quality,
appeals are used in advertising to attract, to stimt
the advertised product (Moriarty, 1991). And
advertising company, the advertising goals, the
the approach of advertisement of the competitors
Arens (2004), it is necessary to enquire that w
needs which can be activated or exploited by the

A5
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ABSTRACT

The major objective ¢
maximize the return, 1

— i ccted return and reducing its related risy In
- ix 1o maximize their expecie _ i . Ordery,
. mwtcminﬁ\::ui?ncnt criterion has been widely f'OUOWCdrb)}: pracltitmpers and acaden;,;
’ c 4 v i . 1 2
i k to market ratio has been the cornerstone of the value investmeny Criteria, 1,
The investment based on boo tire value portfolio based on book to market ratio, Jocs

ing s ites {the en ]
: / ancing securities oul 0 / io | | [
ey fﬂ';: ]F' cn;:;cnwlg based investment strategy aimed 2}% n}amm!zmg the; re?um of the valye b
!r,:“mmc::: ::udy‘:)utlincs the theoretical framework of Piotroski's investment criteria. The study als,
¢ pres

- : - . z i
he implications of the principles in maximizing the return. Ov?ral'l, the 'mvestqrs mtcrf:sted In selecting Ve
| wlir:w?:mg sc;:urilies can consider Piotroski’s investment criteria while taking an investment decision ;;
mil A

equities, -
Keywords: Investment Strategy, Joseph Piotroski, F-Score, Fundamental Analysis

I. INTRODUCTION

The value investing consists of buying securities which are trading at prices lesser than their intrinsic
value. The intrinsic value of the securities is determined through their fundamentals. The compay
showing good performance in terms of earnings, dividends, book value of assets, profitability etc. is saidto
be an intrinsically strong company. Thus, value investment strategies are based on fundamental analysisof
@ company. Firm's fundamental or intrinsic value is determined by the information reflected in the
financial statements. Stock prices deviate at times from these values but slowly converge to thes
fundamental values thereby enhancing the market value of such firms (Elleuch and Trabelsi. 2009). The
o cmise behind value investng sirategies is that the sophisticated investors can use hisoid
in excess of the rctu!:n: r:::i‘;tegrf%f:t:g:cc;:;cﬁmg epportunim. -s?e'e?i'ﬁcaﬂy’ Investors can eamn retlis
Pt g < pensat anby‘““ﬁ entifying undervalued or overvalued securli®

" inancial data (Piotroski, 2005).
Within the varied valye investing investors Took
winners and the losers in the market wi )
market index. In actyal effect, the exi
hypothesis, one of the main p'i’ll

tegy that consistently identifies
uperior to those averaged bY

- snge the efficient mat

Tundamengy g based 4 _ y
ﬁd e, . ed

and 10 throw {ighy o‘:q:h:mm““ﬂ-.m
on Saplores e accounyy theoreticq) {
Bized 35 oo, Ggiont, *48bles ne
Section 2 detail b
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e el —
hatract ired investment avenue amongst the inyes, %’ ¢o
Abstra iket is always the most dt:sn;amre Siiasbited In. {iose. iosks of :;:’mu ':',"Un:'r,.
S Whi,

_ in capital ma
[he investment in capiat’ ian capital market are ; ' i -
da:-s. Ihe Stakcholders in il :l?li The present study aims to investigate o p crfo-rmance ofS&p BSE ¢
onvironmentally and socially respons 'ﬁ*ame of 10 years i.c., 2012-2022. The return yielded by BSE SENSpy .
ket adjusted performance of BSE GREENEX hzs been COm

o index for the time
index over the market index The mar Pute
= returns. ‘ indi
ke as the proxy for the T_aﬂxt“t Also with it, the market adJustec{ performance of other popular Indices of BSE j
analysed using one sample T-test. ean market adjusted returns generated by BSE GREENEY By

S ns ge ;
hoen computed. The results showed the positive the fund managers can diversify their portfolios by addinggw

i ility. Nevertheless, .
rtfolio also showed higher vo!af:llty. S ; s sk
:::m‘i:\:hlc companies for optimising the reward to risk ratio of their po

1. INTRODUCTION : .
Investors can use several strategies to build and diversify their portfolios to ensure financial success. One emerging

Sangine the way businesses and investors think about investing is a concept known as sustainable INVESting. Sustgip,
s . COMpanie

vesting has helped shape the world by contributing to positive social change. The practice of investing in
fandds thir s o achieve market-rate financial retums, while considering positive social or environmental impact. i 22

more populanty than ever before among institutional investors,
Sustamnable mnvesting refers to a range of practices in which investors aim to achieve financial returns while promoti
longterm environmental or social value. Combining traditional investment approaches with environmental. sacial, a

carporaie govemance (ESG) insights has led to investors generating more comprehensive analyses and making ben
gly popular due to demand from millennials and impa

mvestment decisions. Sustainable investing has become increasin
mvestors concerned with ethical investing—or funding companies with intrinsic values that make a positive impact a
drive change,

Thus, present study has made an attempt The present study aims to

investigate the performance of S & P BSE GREENEX index over the market index. The rest of the paper is organized s

follows:
Section 2 details the review of literature Section 3 describes the se an
: . ’ 2 Cr he d; ; earc - g the|
analysis and interpretation and finally section § concludes the pap:rmb Faetudzesearch £ i Sogtion 4 praseniy
2. RELEVANT LITERATURE REVIEW

Differemt studies have been conducted all over the globe ic
sustainably responsible companies. For example, Diltz (lgsg;‘;ﬂfl mﬁnlah

have examined the stock market performance of
" und that the enhancement in environmenti!
ted that green

performance had significant impact on performance of rtfo, ' esti

equity portfolio had significant positive Jensen's alph? comp L1 "J"imn:sm.ga

studied that ecologically ranked stocks executed better rctuq{’,.-_-' ' Y I ot:a. s
S tman (20 ) gxaml'nedl

the Domini Social Index and socially responsible tual
mnvFI!liUl'lal mutual funds. Derwall ef.al (2005) ;::l?al
portfolios. Dunn (2009) also found the outperformance of ecol

A few of the studies have examined the perform
l[akjng environmentally responsible companies. m ' Ao
ndian i ; . . iit
capital market by analysing the impact of announcement g ' §o W-’mﬂm’”
returns and concluded that investors do nol pay much he
investigates about BSE GREENEX against BSE SENSEX rey
of time BSE GREENEX performed superior and have h
footsteps marking environment protection and there by se
impact on stocks of firms which has adopted environme
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= '.4..1: mtu.;‘tﬂal development. The presemt paper highlights the major regulatory m“;m s wall =
- and wlated by the Government with respect to automobile industry and its impact on the

O _odans fort : :
f"w;:hﬁ . wwasz\c_smd) has been Euuit.‘n_;ikcn to examine the impact of financial crisis and the
M'Fﬁq‘amth‘ industry in the new transformational regulatory policy regime. CAGR is calculated to

{ - > ~ e a e & o = <. g < - U
o« ﬂ; The findings of the study revealed that the impact of structural changes found to be more on
= mﬁlﬂf industry than the 1mpact of global financial crisis.

w jutomebile Industry, Financial Cnsis, Regulatory Policies, Compound Annual Growth Rate
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TRODUCTION

bile industry in lndia‘has ﬁoprished after economic liberalization in 1990°s like never before. It has
‘_* ddenh 1o & vast _mzc‘manor.;al markc‘i asan opportunity and to global competition in large scale
» *‘ﬂofﬁoMHiC Iibeml}zanon. lhls_d}namlc industry has witnessed marvellous growth lc&iﬁl‘?ﬂ to the
P -.n of its domestic automobile market by attracting investment by multinational automobile
| penics With this tremendous growth over the years. it has emerged as a major contributor to India’s Gross
| pomesic Product (GDP). This dynamic industry currently accounts for almost 7 per cent of country’s GDP and
pioying 2bout 37 million people both dzprfctly and indirectly. India is emerging as one of the world's fastest
i Iwﬁmﬂ,ﬂlﬂm‘-}* l;u;;w?lcremg:;ex,ei: liargt;s: he‘a\}'ht;us m:ixﬁerl. 3™ largest heavy truck maker 4 largest
. @ mal g mmercial vehicle maker in the world. India aiso has the largest base to expernt
[ apact cars 10 !Smt:s‘ei;\;l.ﬁ?;u‘\eh Mlssm:;le Plar; !;;\:‘;? 2:106-20{6 achieved the target of incremental
i creation i jobs over the pas ¢. Also significant investments has been attracted
} ﬁghhl and local OEMSs as well as component manufacturers, exceeding the target of Rs. 1.57.500 crore. As
e data refeased by the Socne!y of Indian Automobile Manufacturers (SIAM). the gross turnover of the
somobile manufacturers in India has increased to 67.724 USD Million in 2016-2017 from 63.866 USD
:n; 20152016 showmg: the growth of 6.04 per cent. The Vision of Autometive Mission Plan 2016-26
| s “B;d 2026. the lnd|§n automotive industry will be among top three of the world in engineering,
i m 0 a?:n :fi‘ vehicies and auto components, and wall encompass safe, efficient and environment
. “ﬁ"! conditions r affordable mobility of people and transportation of goeds in India comparable with
E Mﬂ;& indgumwgg in value to over 12“‘0 of lnfiia'.s GDP and generating an additional 65 milhon jobs.™
: *“’ﬂlll b offthrcy t::t ;:‘c‘ogmzcd as one of the drivers of economic growth as it contnibutes signmificantly to

- B g
ﬁ:ﬁx‘:"ﬁﬂ)’l% when the auto industry rolled out first passenger car the Indian automobile
- Snsequeny, m"’s’mam‘:m:bh&l& But, the financial crisis in the US distressed the global auto industry and
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'%.q ABSTRACT
COVID 19 has caused an unexpected change in the global economies but its Impact is even higher in India. As Fast
Moving consumer goods is one of the largest sectors in India with varies businesses including hmir.chnld. pemﬁnal care
stc. The FMCG pmduv_ts are also having high demand and are consumied frequently. This paper attempts to study thé
outbreak of COVID 19 in lhc? l-'M(I‘(_i Sector. This papers depicts that FMCG is affected commonly by many factors such
as movement of labour to their native places, changes in the demand of various products such as increase in the demand of

sanitary products and decrease in the demand of the luxury items,

KEY WORDS: Coronay irus, Pandemic, Outbreak, FMCG, Consumer Behaviour,

INTRODUCTION

WHO declared a global pandemic caused by SARS -COV-2 Virus, named COVID 19 on |1 March 2020. A pandemic is a
geographical determinant that marks the spread of a contagious disease globally. In order to have pandemic potential, the
disease must be widespread with great infectious potential, without established therapy, vaccine or drug. According to the
WHO. the average daily growth rate of those infected in the period from the declaration of the pandemic to 24 July 2020,
ranged from a minimum of 3% to a maximum of 17.15% (22 July). As a result of such a continuous growth trend, in 134
days from the beginning of the pandemic, the number of infected people increased from 126,215 to as many as 15,955,925
(24 July), while the total number of registered cases of coronavirus was recorded in 213 countries. As there is no cure,
vaccine or any confirmed medicine for the COVID 19 disease so WHO had recommended all the countries to opt for social
distancing, reducing contact with each other and complete isolation. Although by adopting these measures the growth of
the infection has slowed down but these measures have also caused a decrease in business activities in all the industries
such as FMCG, FMCD, Insurance and Finance. The word Social Isolation which is being derived from this pandemic has
got a dramatic influence on the FMCG industry. Some studies have concluded that as a result of anti — pandemic measure.
long term market shocks, sudden changes in behaviour patterns, and significant fluctuations in demand. have caused
problems in the functioning of supply chains, especially the consumer goods chains (FMCG).

Food and refreshment industry have been affected a lot by the COVID 19 Pandemic. All the hotels, cafes and retails food
outlets are been affected by the Rigid Government lockdowns, Lack of supplies of the material and workers. With all the
prevailing situations there is a solid instability in the FMCG business. All the basic items of the need of a person are
witnessing a steep increase in their demand. People have started showing their interest in the products such as hand

sanitizers and hand washes.

REVIEW OF LITERATURE
The Global COVID 19 Pandemic has given a health shock and economic shock to all the countries of the world. The

disease is very contagious but it can be prevented to spread by some actions like self-isolation at home, social distancing
and by following hygienic measures. All these things have led to devastation of the economy of the world. There is a fear

of deep and prolonged global recession.

Jakhotiya, Girish, (2020). The FMCG sector is undergoing a significant growth as there are diverse businesses, including
food, beverages, grains, cosmetics etc. The paper studies the impact of coronavirus pandemic on FMCG sector in India and
the impact on consumer behaviour in India. It has been found that FMCG sector is highly affected by COVID 19. It has
also been observed that employment is being affected due to the movement of labourers’ movement to their native place.
Various companies have responded to these issued by the introduction of protection procedures , sanitation methods and
by streamlining of their product portfolio. In this way FMCG sector needs to cope up with the coronavirus pandemic.

Yogesh D Mahajan (2020). This paper points out that FMCG Sector is highly affected by COVID 19 and this has also
brought a change in the consumer preference of the country. There is a paradigm shift in the market in which certain
sectors will accelerate and others will slow down . The companies ‘who will be able to cope with the dynamic demand and

respond to it can overcome the pandemic,

S. Rajamohan, et al (2020). The paper found out that COVID 19 had _ :
The manufacturing process of the industry has been adversely ir The industry manufacturing process has been
affected by the sudden fall of stock values and stock market has b influg ham}h may recover soon with

pptimum potential.
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